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Inflation and the
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Guide for Advocates GSG




Key Takeaways:

* Americans are pessimistic on the economy, with rising costs
top of mind and seen as a “major crisis” by most.

* But, Americans blame the pandemic more than government
spending and find messaging linking rising prices to corporate
greed particularly convincing.

* A range of positive economic indicators get mixed responses
on whether they show the economy is improving or not, but
after reading them, Americans view the economy more
positively than they did before.
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Seven in Ten Continue to Say the Economy Is “Not So Good”
or "Poor,” and a Consistent Majority Say It Is “Getting Worse"

Among independents, 76% say the economy is “not so good” or “poor,” and 57% say it is getting worse.
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And, which of the following best describes the current
state of the U.S. economy: The economy is...

How would you rate the state of the U.S. economy today?

Negative Getting Staying the Getting  Getting Worse
Excellent/Good Not so good/Poor Oct. 25 better same worse Oct. 25

Overall XN - A 74 5 58
Democrats [V A o 7 36
Independents 4 81 8 60
Republicans [ NN s O : ] o
Black [EINE ¢ DS oo 6 38
Hispanic 70 23 | 28 H 46 56
White 78 4 60 62
AAP ELN . g 70 49 48

Nationwide surveys of registered voters; Each wave represents approximately 1,000 interviews taken over the prior three-five days.
Latest wave conducted November 4-November 8, 2021. For more info, visit navigatorresearch.org
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Inflation and Rising Prices Are Top Reasons Americans Across
Partisanship Say the Economy Is “Not So Good” or “Poor”

Across partisanship, Americans bring up rising costs and inflation. Democrats talk more about “rising prices” and
focus on wage stagnation and people not being paid enough; Republicans talk more about “inflation” and bring up
government spending by Biden, how government programs are disincentivizing work, and the cost of gas.

[If feel the economy is not so good or poor] What specifically makes you say the economy is [not so good/poor]?

Democrats Republicans
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oceries coronavirus

pay due o unemployment ECteTment struggling ... wages
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“Low wages, high prices, houses are unaffordable.” “ Y “The prices are significantly higher these days.”
“Rising gas and grocery prices and | can't keep up.” . and people are “Businesses are chsing, prices are getting higher and

struggling.” people aren't working.”
'”Everythi:"wg is going up in price, and”I feel as though “ or for that matter S “Inflation and cost of goods as well as gas.”
jobs aren't paying people enough...

“There are “The government is still enabling people not to return
“The lack of livable wages for workers."” to jobs that are available.”

Nationwide survey of 1,003 registered voters conducted November 4-November 8, 2021
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Americans Are Increasingly “Very Concerned” About Inflation,
and Main Concerns Remain Groceries, Gas, and Housing

There has been a 17-point increase in the share who say they are “very concerned” about the rate of inflation since
late June, including a 20-point increase among Democrats (31% to 51%).
* As was the case in June, top concerns on inflation are groceries (89%) and gas (82%), followed by housing (45%).

How concerned are you that the rate of inflation will climb in the coming [If concerned about inflation] Which of the following items are you
months? most concerned about prices rising?
Very Somewhat Not that/at all  Very concerned June 28
concerned concerned concerned June 28 .
Groceries 88
Overall [ N BT ) 47
Gas 82
Democrats N TN ¢ Housing .
independents 5 Vehicles 2
Republicans [ ] 65 Clothing 12
Travel ﬂ 12
s | 3 | 35
Black e 34 Entertainment 4
Hispanic ES 48 i I
urniture
White [ 72N ¥ 50 1
fgs | 41 |8 33 Other [ 3

Nationwide surveys of registered voters; Each wave represents approximately 1,000 interviews taken over the prior three-five days.

o
Latest wave conducted November 4-November 8, 2021. For more info, visit navigatorresearch.org n aVIg ato r*



A Majority of Americans Continue to Call the Cost of Everyday
Goods a "Major Crisis”

Since late September, there has been a 17-point increase in the share who say the cost of groceries and gas is a
“major crisis.” Nine in ten Americans overall (90%) say it is a “major crisis” or “major problem.”

Please indicate whether you believe each is best described as a major crisis, a major problem but not a crisis, a minor problem, or
not a problem at all: The cost of goods like groceries and gas.

] . _ o ) % Major Crisis
Major crisis Major problem, but not a crisis Minor/Not a problem ot 25 sept. 27 June 28

Overall 53 37 38

Democrats 43 28 28
Independents 51 3% 43
Republicans [ ST ¢4 49 48

Black
Hispanic
White
arel N Y S EET

Nationwide surveys of registered voters; Each wave represents approximately 1,000 interviews taken over the prior three-five days.

o
Latest wave conducted November 4-November 8, 2021. For more info, visit navigatorresearch.org n aVIg ato r*

47 30 37
55 41 41
53 38 39
46 26 22



A Growing and Overwhelming Majority Say the Costs of
Everyday Goods Like Groceries Are Going Up "Significantly”

There has been a 14-point increase in the share who say the costs of everyday goods are going up a “significant
amount” since late June.
 Across partisan, racial, and ethnic groups, at least seven in ten believe these costs are going up “significantly.”

When it comes to the costs of everyday goods like groceries, do you think costs are:

Going up, a Goingup,a  Staying about Going June 28
significant amount normal amount the same down Going up, significant amt.

Overall 64

Democrats L6 52
Independents 8 68
Republicans |3 T I | 75

Black 5 52
Hispanic 1 59
white EX 4 67
gy 54

Nationwide surveys of registered voters; Each wave represents approximately 1,000 interviews taken over the prior three-five days. e
Latest wave conducted November 4-November 8, 2021. For more info, visit navigatorresearch.org n aVIg a o r*



A Majority Blame the Pandemic More Than Government
Spending for Rising Costs and Inflation

Half of independents (50%) and one in five Republicans (21%) blame the pandemic more than Biden and Congress.

Which of the following is more responsible for rising costs and inflation right now?

The pandemic - the pandemic was a once in a lifetime The actions of the federal government —
event that disrupted everything, including the global President Biden and Congress are
supply chain and the way businesses operate — and the spending and giving out too much
economy is still reacting to it, and that has led to inflation money, and that has led to inflation

9

Overal )
Democrats :
independents 21
Republicans 6

Black 13
Hisparic Z R 9
white [ I 7
oy I

Nationwide survey of 1,003 registered voters conducted November 4-November 8, 2021.
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Economically Persuadable Americans See Corporate Greed As
the Most Convincing Explanation for Rising Costs

Among persuadables*, corporations squeezing consumers and artificially driving up costs due to the pandemic recovery
is seen as the most convincing lane (+44 net convincing).

For each statement explaining different factors that some say have played a role in rising prices in the United States, please indicate how convincing it is.
Net Convincing

. . *Econ
Convincing Not Convincing Total Dem Ind Rep Black Hisp. White AAPI Pers

- +32 +66 +34 -10 +58 +42 +24 +56
+30 +46 +22 +16 +46 +32 +26 +50 +20
+26 +62 +18 -16 +52 +36 +18 +44
-- +6 +34 -14 -22 +42 +16 -4 +32 +10

*"Economically persuadable Americans” are those who disapprove of Biden’s handling of the economy, but support new economic

()
legislation on separate questions. Nationwide survey of 1,003 registered voters conducted November 4-November 8, 2021. n aVI ato r
For more info, visit navigatorresarch.org. *

As the economy reopens and demand surges, big corporations have taken
advantage, squeezing consumers for profit and raising costs that everyday
Americans face. Their corporate greed is the reason American families and small
businesses are seeing costs in their everyday go up

Labor shortages are causing rising prices: millions of jobs remain unfilled. With
so many job openings, businesses have struggled to keep up with new demand
and have increased their prices as a result

As the economy continues to recover from the pandemic, corporations are
trying to take advantage of consumers: oil and gas companies are artificially
driving up the price of gasoline while pharmaceutical companies are squeezing
those in need on the cost of prescription drugs

During the pandemic, people traveled less and spent less money. Now that the
economy is back open, people are spending and traveling again, creating high [§]
demand and driving prices up




More Optimism Exists Around Range of Economic Metrics Than
the Direction of the National Economy as a Whole

More independents say job openings, wages, consumer spending, unemployment, the stock market, GDP, and the
supply chain are headed in the right direction than feel the national economy as a whole is in a positive state.

Total Positive
Excellent/Good Not so good/Poor Ind Rep Black Hisp. White AAPI

Dem
How would you rate the state of the U.S. economy today? _ 40 m 12 35 32 23 38

For each aspect of the U.S. economy, please indicate whether you think that it is headed in the right direction or is off on the wrong track.
Right direction Wrong track Total Right Direction

The number of job openings in the workforce kly 70 |45) 40 66 60 52 60
59 130| 24 59 48 36 56
57 128| 26 53 51 37 53
59 135| 22 53 44 39 46
53 131]| 28 42 49 38 52
52 121| 14 47 41 29 39
38 |22]1 10 39 36 21 26
28 11 6 31 27 13 22
27 7 7 30 26 13 16

Wages and salaries for American workers

The amount of consumer spending
The unemployment rate

The performance of the stock market

The level of economic growth, sometimes called the GDP growth rate

The distribution of goods and services around the world, known as the
global supply chain

The rate of inflation

The cost of living

Nationwide survey of 1,003 registered voters conducted November 4-November 8, 2021.

®
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Americans Are Skeptical of Evidence the Economy Is Improving,
But Are Most Persuaded By Growth & Low Unemployment

Top metrics among economically persuadable Americans* are GDP growth, unemployment rates, and jobless claims.

Below is a list of statements from some who say the economy is getting better in the United States. For each, please indicate how good you find that
piece of information as an indicator that the economy is getting better.

Net Good Indicator

Total Dem Ind Rep Black Hisp. White AAPI £

Good indicator Not good indicator Pers.

R I
R I
CIN S

*"Economically persuadable Americans” are those who disapprove of Biden’s handling of the economy, but support new economic

()
legislation on separate questions. Nationwide survey of 1,003 registered voters conducted November 4-November 8, 2021. n aVI ato r
For more info, visit navigatorresarch.org. *

The U.S. gross domestic product (GDP) has grown for five quarters
in a row

+34 -10 -46 +20 +16 -12 0 4

The unemployment rate is low — and is now below 5% for the first

time since the pandemic began +30 -18 44 +18 +16 -14 -2 -2

Weekly jobless claims continue to drop every week and are at their

lowest point since the pandemic began +30 -14 -46 +18 +8 -14 +16 -4

Wages and salaries have risen by more in the past three months
than any other time in the last 20 years

+30 -26 -50 +20 +16 -20 +2 -8

There are millions of job openings across the country +22 -28 -46 +20 +14 -22 0 -24

The stock market hit all-time record highs in the last week +14 -16 -46 +2 +12 -22 -10 -22

Household wealth is at record highs +10 26 -56 +4 -6 -28 -8 -22
Consumers built up more than $2.5 trillion of excess savings during
the pandemic

32 -56 -2 +20 -32 -10 -26



But, Seeing These Positive Indicators on the Economy Improves
Views of the Economy Significantly Across Groups

Before any positive messaging on the state of the U.S. economy, net positive ratings of the national economy start
at -45. After seeing positive metrics about the economy, these ratings improve by 27 points to net -18.

[Before exposure to positive indicators on the economy] How would you
rate the state of the U.S. economy today?

Excellent/good Not sure Not so good/poor Net Positive

overall - : N 5

Democrets I : ] 7
independents EXIIN 4 INMES7Y s
Republicans [0 NN -

Black 4 26
Hispanic EZ I ° Y] s
white PXIENN S s
AAP! ECT Y 2

Nationwide survey of 1,003 registered voters conducted November 4-November 8, 2021.
For more info, visit navigatorresarch.org.

[After exposure to positive indicators on the economy]
Again, after reading those statements, how would you
rate the state of the U.S. economy today?

A Pre-to
Excellent/good Notsure  Not so good/poor Net Positive |n§ig::;,rs
4 18 +27
4 +22 +39
7 -37 +19
3 61 +13
5 +13 +39
48 W +3 +36
34 __H 63Nl +23
E S 7] 10 +32
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About Navigator

In a world where the news cycle is the length of a tweet, our leaders often lack the real-time public-sentiment
analysis to shape the best approaches to talking about the issues that matter the most. Navigator is designed to
act as a consistent, flexible, responsive tool to inform policy debates by conducting research and reliable
guidance to inform allies, elected leaders, and the press. Navigator is a project led by pollsters from Global
Strategy Group and GBAO along with an advisory committee, including: Andrea Purse, progressive strategist;
Arkadi Gerney, The Hub Project; Joel Payne, The Hub Project; Christina Reynolds, EMILY’s List; Delvone Michael,
Working Families; Felicia Wong, Roosevelt Institute; Mike Podhorzer, AFL-CIO; Jesse Ferguson, progressive
strategist; Navin Nayak, Center for American Progress Action Fund; Stephanie Valencia, EquisLabs; and Melanie
Newman, Planned Parenthood Action Fund.

About the Study

Global Strategy Group conducted public opinion surveys among a sample of 1,003 registered voters from
November 4-November 8, 2021. 100 additional interviews were conducted among Hispanic voters. 78
additional interviews were conducted among Asian American and Pacific Islander voters. 100 additional
interviews were conducted among African American voters. 100 additional interviews were conducted among
independent voters. The survey was conducted online, recruiting respondents from an opt-in online panel
vendor. Respondents were verified against a voter file and special care was taken to ensure the demographic
composition of our sample matched that of the national registered voter population across a variety of
demographic variables.

For Press inquiries contact:

press@naviqatorresea rch .0org

To learn more about Navigator:

http://navigatorresearch.org

@NavigatorSurvey on Twitter
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